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The outset of our ideas concerning spatial planning derives
from a wholesome graphic image, the logistics of the store,
the path of the customer and the basis that a certain space
narrates itself. It should stimulate all senses: sight, hearing,
smell, touch.

The company with its long tradition of manufacturing and
selling footwear created a strong trademark, quality
products and their own way of approaching a buyer. With
this design we wanted to emphasize their individual
approach to customers and the orientation towards
development and innovation.
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Adventure park

Shoe store interior
Competition by invite

2005

Private

Ljubno ob Savinji, Slovenia
640 m2

Superform; Marjan Poboljsaj,
Anton Zizek, Meta Zebre
Matej Kucina (BRUTO)



